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Identifying the Zeitgeist of an Epoch
The word Zeitgeist is a concept from German philosophy from eighteenth to nineteenth century meaning “Spirit of the age” or “spirit of the times.” Basically, the concept of “zeitgeist” enables people to identify period-specific patterns and maximize on them to achieve a certain goal. We are living in an era that has numerous fragmentations that even huge business brands are struggling to be noticed and make the best in their sales. For a long time, Walmart has been the leading retail chain in the United States. Many other businesses have been established but have really been struggling to catch up with Walmart. 
Although many organizations have so far given up the fight, the Chief Executive Officer (CEO) of Amazon, Jeff Bezos chose not to relent.  Having established a successful online shop, beating Walmart in the retail line of business had been a challenge. However, to increase sales, Bezos and his team decided to target an event that Walmart has maximized on for a long time, Black Friday, the yearly holiday shopping extravaganza that leaves almost every American visiting the US retailers. Every business is always out there to tap a portion of the high numbers of financially liquid Americans on Black Friday. Amazon used all its social media platforms to advertise every manner of deals and giveaways. During the Black Friday, all Americans, regardless of any gender, race or religion, buy extravagantly. With the best offers and some enticing giveaways, customers are lured into buying items they never intended to. 
The marketing strategy of advertising widely about their upcoming sales on Black Friday really bore the best fruits for Amazon. The move they made in 2018 saw everything turn black for Walmart as Amazon pulled about 40 percent of the more than $500 billion annual sales that Walmart makes. Since then, Amazon rose to become of the giant business all over the world and it has continued to excel ever since. The CEO’s enthusiasm and ability to move into new markets and venture into new challenges has left not just Walmart but also any other retailer seeking for solutions on how they can modernize their businesses so that they may keep growing and expanding like Amazon. Amazon’s move into the retail market and displacing Walmart from its long-term dominance proved that zeitgeists do not just define their periods, but that can also go beyond in complex ways. 
